


-de nicia webovej platformy s nastrojmi informanych a
komunika nych technoldgii (IKT) s cie om prepojenia turistov,
kulturnej produkcie a klastrov z okolitych oblasti;

-h adanie mechanizmu na zdvojenie “mestskej turistiky” s
vyrobnymi klastrami v JVE;

-preskimanie u existujucich a osved enych postupov
U inného spéajania kultlry a vyrobného sektora, najma z MaSP
z kreativnej ekonomiky.

-analyza klastrov, schém a organizanych Struktar v
geogra ckej oblasti projektu CMC;

-identi kacia  najvhodnejSich  vzorcov  pre  spajanie
priemyselnych klastrov s kultdrnymi a turistickymi agenttrami;

-rozvoj nadnarodného systému na podporu
verejno-sukromného partnerstva medzi “kultarnou turistikou”
a kreativhou ekonomikou;

-dokonenie priruky “Ako rozvija  verejno-sukromné
partnerstva medzi kultirnymi a vyrobnymi klastrami v oblasti
JVE”;

-vytvorenie novej profesijnej pozicie, zameranej na vytvaranie
a vyh adavanie prile itosti, ktoré umo nia rozsiri turistiku z
miest aj do okolitych produk nych oblasti: “tréner predaja”’ a

“oblastny produktovy mana ér".

-vybudovanim si dévery vo verejnych regionalnych organoch s
cieom zaleni CMC pristup do operanych planov na
miestnej Urovni vo vSetkych regidonoch zapojenych do
projektu;

-stimulovanim vytvarania novych produk nych klastrov z
MaSP kreativnej ekonomiky pripravenych privita turistov a
zmeni ich na zakaznikov.

Turisti/zakaznici

-budd ma monos ahko sa dosta k produktom najvysSej
kvality vyrobenym priemyselnymi klastrami a MaSP z
kreativnej ekonomiky v blizkosti hlavnych kultirnych centier.
-budd ma monos lepSie spozna zaujmové turistické
destinacie nielen ich osobnou navStevou, ale aj
prostrednictvom vytvorenej IKT platformy;

-dostanu prile itos dozvedie sa viac o tradi nom know-how a
charaktere Uzemia prostrednictvom  oboznamenia sa s
miestnou vyrobou a remeslami.

lenovia priemyselnych klastrov a MaSP z kreativnej
ekonomiky ziskaju:

-vzdelavacie prile itosti pre rozvoj novych profesijnych pozicii —
oblastny produktovy mana ér s cie om preh bi vazby medzi
cestovnym ruchom a priemyslom, a tym posilni multiplika ny
efekt kultiirneho cestovného ruchu;

-prile itosti na priamu podporu turistickych tras poskytujlcich
pridand hodnotu ich produktom vytvorenim spolo nej IKT
webovej platformy;

-propagaciu ich produktov ( vyrobkov a sluieb) vaka
medzinarodnym aktivitam projektu CMC.

Subjekty cestovného ruchu z verejného a stkromného sektora
ziskaju:

-vytvorenie novych a podnetnych prileitosti na efektivne
riadenie kultirneho dedi stva a produkcie;

-zlepSenie dialébgu medzi miestnou exekutivou a zastupcami
sukromnej sféry a predovSetkym zabezpe enie integrovanej
podpory cestovného ruchu.

-De nition of a web platform with innovative ICT tools for
connecting tourists, cultural production and surrounding
cluster and territories;

-Investigation about mechanism for twinning "in city tourism"
with productive clusters in SEE area;

-Review of existing best practices of virtuous combination
between culture and productive sector;

-Analysis of clusters, layouts and organizational patterns
within the project area;

-ldenti cation of most suitable matching pro les between
Industrial Clusters and Cultural and tourism agencies;
-Developing transnational scheme for promoting
Private-Public Partnership between culture-tourism and
industry;

-Finalising of the Handbook "How to develop public-private
partnership between cultural and production clusters in SEE
Area";

-Creation of a new professional gure aimed at creating
opportunity to enlarge tourism from cities to surrounding
productive areas: the "Shopping Trainer" and “Territorial
Product Manager”.

-Create trust in public regional bodies in order to mainstream
CMC approach in operational plans at regional level in all
the regions involved in the project;

-Stimulating the birth of new productive clusters

appropriately organized to welcome the tourists and turn
them in buyers.

Tourists/clients
-Tourists will have the chance to easily nd excellence
products made by clusters closed to main cultural cities;
-Tourists will have the chance to better know the concerned
territories not only by visiting the proposed destinations but
also at home through the created ICT Platform;
-Tourists get the opportunity to learn about traditional know
how and identity of territories through connection with
local production.

Clusters representatives will bene t from:

-Training opportunities for development of new professional
gures aiming to increase linkages between tourism and
industry and boost the tourism multiplier e ect;

-Opportunities of direct promotion of tourism itineraries
giving a value added to their products through the
development of the ICT web platform;

-Clusters products promoted thanks to the CMC project
action.

Tourism operators from the private and public sector
-Creation of new and stimulating opportunities for the
e ective management of cultural heritage and production;
-Dialogue among local decision makers and private
stakeholders will be improved, especially to ensure an
integrated tourism promotion.



